
It’s that time of year - shake off the January blahs and let your
creative juices flow. February means showing everyone that
Downtown Dundas has plenty of hearts!

Decorate your windows,
Decorate your doors,
Decorate the inside
And outside of your stores.
Cupid is a comin’
With prizes for the winners.
First, second, and even third
Will all get special dinners.

Valentine decorations can go up anytime. Storefronts will be judged
Tuesday, February 13.

January/February 2007

More Information, contact: Lynne Powell (905)627-6738 www.downtowndundas.ca

Commercial Property
Improvement Grants
now available to Hamilton BIA’s

Complete information at:

under Bulletins & Advisories.

March 15, 2007 is the
deadline for applications.

www.downtowndundas.ca

New Sign By-law
It is exactly a year ago that we
covered the contemplated changes to
the City’s Sign By-law. This by-law is
just one of many that has been
reworked to take into account the

various by-laws in place in the former
municipalities prior to amalgamation.

Well, the public meetings are over,
the consultant has made his final
recommendations, and Council
passed the By-law in August 2006. It
takes effect on February 1, 2007, and
that is when enforcement begins.

If you need to familiarize yourself
with changes that may affect your
business, we have posted the By-law
on the BIA web site under “Bulletins
& Advisories”. We suggest that you
read Section 5.8 regarding sidewalk
signs in particular and begin to
follow the By-law now.. That section
cover the size of sign, where is can
and cannot be placed and the fact
that it can only be out during your
business hours.

Signs obstructing the sidewalk are
part of a greater issue. Accessibility is

Accessibility
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Accessibility - continued

is all part of the latest marketing
trend. Those of you who were
following The Hamilton Spectator’s
recent special report on neighbor-
hoods are fully aware of the predict-
ions for Dundas and Westdale.
Seniors will be an ever-increasing
part of our market. So, while
accessability has always been an
important part of customer relations
with our disabled patrons, it now
takes on an even larger demo-
graphic when you add the aging
population.

The following is an except from
the booklet “Missed Business? - A
Guide for Small Business”. You can
read the entire guide on line at

It is part of the Accessible
Mainstreet initiative.

www.toronto-bia.com

You Could Be Missing
Out On Potential
Customers

Which Customers Are
We Talking About?

Approximately 3.6 million people in
Canada have disabilities, represent-
ing 12.4% of Canada's population. In
Ontario, approximately 1.5 million
people have disabilities, represent-
ing 13.5% of Ontario's population.
Together with their friends and
families, the number of people
affected by a disability is bigger still
- and every one of them is a
potential customer.

Population projections estimate
that by 2021, Canadians aged 65
and older will number close to 6.7
million, or about one-fifth of the
total population. Many seniors have
difficulties with mobility, sight and
hearing and although they may not
consider themselves to have a
disability, easier access would be a
great benefit.

As a small business, quality service
is one of the most important things
you can offer. This guide aims to
help you, the small business owner,
understand how to improve access
to your goods and services for a
large part of our community you
may be missing out on - customers
who have a disability.

Providing good access to your busi-
ness will benefit:
- people who are blind or have a
vision loss;
- people with learning, develop-
mental or intellectual disabilities;
- people who are deaf, deafened or
hard of hearing;
- people with a mobility disability
who may use a wheelchair, cane,
walker or who have arthritis;
- people with long-term illnesses;
- people with mental health or
related disabilities; and
- people with an acquired brain
injury.

- parents or carers of young children
particularly those with baby strollers;
- older people;
- delivery people;
- shoppers with heavy bags; and
- every customer particularly when
it's busy.

Learn more, including what your
legal responsibilities are under the
Disabilities Act of 2005, by going to
the Toronto Area BIA website.

Good access also benefits:

Can you afford to miss
out on all this business?

Major Byron Jacobs (left), accepts donations collected at the cider and cookies
stop during Dickens of a Christmas. Jim Watson and Lynne Powell turned over
the $2,400 to the Salvation Army. Shirley Molloy, local director, says it will be
used to assist the Dundas food bank and Routes youth program. Ray Gleadal
(right) was the Salvation Army volunteer who arranged the wonderful musicians
we had on the street each December weekend. Thanks to all who participated.

Congratulations
BIA member, Darlyne Mills, is the first
recipient of the Realtors Association
of Hamilton-Burlington's

Darlyne has been an
active volunteer in Dundas for over 25
years. She has served on numerous
committees for organizations such as
the Dundas Chamber of Com-merce,
Dundas Minor Baseball, Dundas
Library, and of course, the Dundas
BIA.

Community
Service Award.

New Executive
The newly elected Board of Manage-
ment (2007-2011) has selected its
Executive Committee. Phyllis
Kraemer (Keeping Room) has
accepted the position of Chair; Kim
Adams (Willow Salon) as Vice Chair;
and Kevin Small (Frosty’s Fish &
Chips) as Secretary-Treasurer. Jim
Watson moves to the position of Past
President.

As for the Committees: Darlyne
Mills has agreed to be Chair of
Beautification; Jim Watson, Chair of
Strategic Planning; and Lynne Powell
will temporarily fill in as Chair of
Promotions until a board member is
selected.


